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MARLENA SIGMAN
ART DIRECTOR

BACKGROUND

I have been told I brew the best French press coffee this side 
of the Atlantic. My fascination with British television shows 
keeps me on a regular schedule with PBS and BBCA. I will rise 
to any challenge—even if it means throwing together a fully-
themed costume party on a day’s notice. My favorite things 
include sloths, cooking, visiting local breweries, and exploring 
the beautiful Greenville, South Carolina with my little lab. If you 
want to know more about my life, just Google “Leslie Knope 
eats waffles GIF.”

OBJECTIVE

To be a part of a cohesive team creating quality work that 
ultimately makes the world a better place to live. 

VISION

To create thoughtful visual solutions that add beauty and value.

PHILOSOPHY 

Design is not just a vocation, but also a way of being. We are 
invisible, yet the hand of a designer is everywhere. In the words 
of Charles Eames, “The details are not the details. They make 
the design.”

CLIENTS INCLUDE

AnMed Health 

Breakwater Restaurant

Cancer Society of Greenville County

Cancer Survivor’s Park

Carolina Youth Symphony

CertusBank

City of Greenville’s Ice on Main

Clemson Center for Corporate Learning

Emrys Journal

Greenville Dermatology

Greenville Health System

Greenville Literacy Association

Greenville-Spartanburg International Airport

Governor’s School for the Arts Foundation

Haywood County TBA

Heritage Golf

Mayor Knox White Fundrasing

Mental Health of America Greenville County

Mission Health

MyHealth First

North Myrtle Beach Chamber of Commerce

Piedmont Medical Center

Ronald McDonald House

South Carolina Department of Parks, Recreation and Tourism

South Carolina Economic Development Association

Stoughton Hospital

University of South Carolina School of Medicine - Greenville

Union Bank

United Community Bank

Urban League of the Upstate

Windsor Aughtry
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Today is the beginning. 

The start of a transformation.  
The opportunity to come together as 
a community to bring light into the 
darkness and strength to the defeated. 

Today, our mission is to change  
the way people live with cancer.  

“It’s always been more than 
just a park. It’s always been 
a place of both hope and 
healing. But it’s more than 
that. It’s a place to actually 
learn to live with cancer.” 

  —Diane Gluck 
Founding Member, Cancer Survivors Park

CANCER SURVIVORS PARK /  FUNDRAISER BOOKLET

BRIEF

The goal of the Cancer Survivors Park was to create a space of hope and healing for 
anyone who has been touched by cancer—from the families and caregivers, to survivors 
and those still living with this disease.

For this book, we focused on what the park represents. Moving from dark to light in the 
color palette and page layouts, our goal was to share the journey through cancer and the 
hope found on the other side. 

ROLES       AFFILIATION

Art Direction / Graphic Design    Crawford Strategy
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HAYWOOD COUNTY TBA /  PRODUCT CONCEPTS

BRIEF

Haywood County, North Carolina was looking to introduce new product designs to their 
visitor’s centers. They wanted these products to convey the unique characteristics of 
the area. Playful and energetic in the content and illustrations, these shirts represent the 
authentic, friendly spirit of Haywood County and its residents.

ROLES           AFFILIATION

Art Direction / Design / Copywritting / Illustration     Crawford Strategy
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GREENVILLE COLLABORATIVE ACTION NETWORK (G-CAN)— 
a true partnership of over 80 agencies and community advocates that came 
together to improve access for children and adults with disabilities and their 
families in Greenville County.

GRANTS AND PROGRAMS
Leveraged a grant from the state of South Carolina to address  
serious infrastructure problems not addressed over the years

Created 4 new micro-enterprises to employ more 
individuals in meaningful and productive employment.

 REPLACEMENT OF 15 CARS AND VANS IN TWO YEARS MULTIPLE RESIDENTIAL REPAIRS

REPLACEMENT OF 3 RESIDENCE ROOFS INVESTMENT IN TECHNOLOGY

Substantially increased  
wages for individuals 

with disabilities we serve

2015 EARNED WAGES2014 EARNED WAGES2012 EARNED WAGES

$727,592$427,995$102,477

$180,000

 Garden and Greenhouse / Produce production and retail operations.
 DOMA / Document conversion, storing and shredding service.

Carwash and Detailing Service / onsite and eventually mobile. 
CREW (Commercial and Residential Exceptional Workforce) /  janitorial and cleaning services.

COMMUNITY PARTNERSHIPS

OTHER PARTNERSHIPS: Greenville Rec, Greenville School District, Feed & Seed, Generous Garden Project, Clemson 
Cooperative Extension, Gardening for Good, Ten at the Top, Trees Greenville, Carolina Dance Collaborative, North Greenville 
University Applied Theatre Arts, Warehouse Theatre, Piedmont Health Foundation, Community Foundation of Greenville,  
and the Barbara Stone Foundation to expand services for the individuals with disabilities in Greenville County.

SAVINGS AND SURPLUS

Reversed the 2009-2012 trend of 
poor financial performance and 

significant losses

Realigned staff assets to better meet 
the needs of individuals served.

SURPLUS IN 2013 REDUCED OVERTIME 
EXPENSES

SAVED IN PROGRAM 
STAFFING COSTS

CASH GAIN IN 2014 SURPLUS IN 2015

$200,352 $155,542 $1.2 million

$350,000 $120,000

Enhanced Nursing services that improved 
compliance and service coverage.

Created IT Department reducing 
outsourcing costs and system down time.

Developed a Director of Operations 
position to lead numerous improvements.

Devised a Development and Marketing 
Department to enhance community 
awareness and raise money to serve 
individuals unable to access services.

Revamped Quality Department to 
reduce risk, enhance compliance, and instill 
improvement practices within the organization.

TRANSPARENCY AND INVOLVEMENT  
of individuals served and their families by creating 

and using numerous options for feedback  
and involvement.

STRATEGIC DIRECTION  
of the organization by creating and  

implementing a strategic plan.

OVERSIGHT  
by creating a dashboard report to monitor critical 

operations and activities of the organization.

ENHANCEMENTS BY  
NEW BOARD OF DIRECTORS AND 

EXECUTIVE DIRECTOR

WHAT HAVE WE ACCOMPLISHED  
IN THE LAST 3 YEARS?

EXPERTLY SERVED OVER 2,200 INDIVIDUALS WITH DISABILITIES AND THEIR FAMILIES  
through Case Management, Family Supports, KidVentures Early Intervention, Day Services, 

Employment Services, Head and Spinal Cord Injury (HASCI) Services, and Residential Services.

THRIVE UPSTATE /  NEW BRAND

BRIEF

Greenville County Special Needs and Disabilities Board was looking to rebrand in an  
effort to increase awareness of the services they provide to individuals, families and  
the community at large. The goal was to create a brand that reflected the company’s 
positive approach to special needs, while also conveying their warm, welcoming  
attitude. We created a new name, brand and collateral to support this mission.

ROLES           AFFILIATION

Art Direction / Design         Crawford Strategy
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Dali’s father was a lawyer and a strict disciplinarian. If it had not been for the 
encouragement and guidance of Felipa Ferres, Dali may have never developed 
into a legendary artist. What if the next Dali is in South Carolina looking for a 
chance to follow their art? You could be the difference maker. 

Visit GSAFoundation.net to learn more.

   WHAT IF DALI HAD BEEN 
FORCED INTO A DIFFERENT LIFE?DIFFERENT LIFE?

GSAFoundation.net

What would have become of his talents had he not been taken in by 
his aunt and uncle, Mimi and George Smith. Their encouragement 
and care stoked John’s passion for music, and a legend was born. 
What if the next Lennon is right here in South Carolina looking for 
a chance to follow their art? You could be the difference maker. 

Visit GSAFoundation.net to learn more.

CAN YOU IMAGINE JOHN LENNON
AS AN ACCOUNTANT? 

What would have become of his talents had he not been taken in by 

JOHN LENNON

GSAFoundation.net

WHAT IF BEETHOVEN CHOSE 
TO MAKE HORSESHOES INSTEAD 
OF SYMPHONIES?

GSAFoundation.net

When Beethoven was a teen, he was looked after by the von Breuning family 
after his mother died and his father descended into alcoholism. This kind 
family nurtured his talent and prepared him for his leap to stardom. If not 
for the von Breunings, it’s possible Beethoven may have had to choose a 
different path in his life. What if the next great composer is right here in 
South Carolina looking for a chance to follow their art? You could be the 
difference maker. 

Visit GSAFoundation.net to learn more.

GOVERNOR’S SCHOOL FOR THE ARTS FOUNDATION /  
DONATIONS  CAMPAIGN

BRIEF

This colorful, engaging campaign was designed to encourage patrons to donate to 
the arts by showing what it would be like if great artists had not been inspired to 
pursue their passions. Executions included ads, billboards, direct mail, and a TV spot.

ROLES           AFFILIATION

Design / Photoshoot Direction / Photo Post Production     the bounce agency

https://www.youtube.com/watch?v=yIYbPPR2OMs
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SOMETHING BOLD IS ON THE WAY.
SEE WHAT’S TAKING SHAPE AT GSP.

To learn more about the Terminal Improvement Program, visit elevatingtheupstate.com.

This summer, expect to see some exciting changes in our 
concourse area. Courtesy of WINGSPAN, this new addition 

is only the beginning of our transformation. 

NEWSPAPER AD

WE ARE ROLLING 
OUT SOMETHING 

SWEET.

WE ARE BREWING 
SOMETHING GREAT.

WE HAVE EXCITING  
NEWS AT GSP.

PRE-LAUNCH DIGITAL OUTDOOR POST-LAUNCH DIGITAL OUTDOOR

GREENVILLE-SPARTANBURG INTERNATIONAL AIRPORT /  
WINGSPAN CAMPAIGN

BRIEF

The “Shapes Campaign” was developed to showcase the new additions 
that were coming to the airport, using the unique, yet recognizable shapes 
found in the newly renovated areas. In this case, we used the circular 
shape of the baggage carousel to depict the vendors that were being 
added to the baggage claim area.

ROLES       AFFILIATION

Art Direction / Design     Crawford Strategy



 MARLENA SIGMAN. GRAPHIC DESIGNER  |  8  

K ISS THE WAVE /  
BOOK COVER DESIGN

THE MONEY CODE /  
BOOK COVER DESIGN

EMRYS JOURNAL /  
BOOK COVER DESIGN

BRIEF

Kiss the Wave finds its origin in the Charles Spurgeon 
quote, “I have learned to kiss the wave that throws 
me against the Rock of Ages.” Using geometric 
shapes to represent the many forms that life can 
take, these shapes build from back to front to  
create an undulating, semi-wave pattern. 

ROLES       

Art Direction / Graphic Design    

BRIEF

The Money Code is a modern tale of one person’s 
journey to uncover the five secrets to living his 
one best financial life. Using flat illustrations and 
energizing colors, this cover illustrates both the 
various approaches to money and the concept of 
unlocking your financial future.

ROLES       

Art Direction / Graphic Design    

BRIEF

Using imagery provided by photographer Brian 
Kelley, this cover for Emrys Journal was developed to 
invite intrigue and mystery. The merging of the clean 
asterisk and textural background reflect the ways in 
which the various writers find inspiration—in the old 
and new, the literal and the figurative.

ROLES       

Art Direction / Graphic Design    
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If there were points given for gutter balls you would break every bowling record 
in the world! Unfortunately, that’s not how it works.  

But, don’t worry, you can only get better from here—hopefully. 

THE AWARD FOR

YOU HAVE BEEN GIVEN THIS RECOGNITION FOR  
MAKING THE REST OF US LOOK AWESOME

GUTTER QUEEN 

THE AWARD FOR

YOU HAVE BEEN GIVEN THIS RECOGNITION FOR  
BEING LOUD AND OBNOXIOUS 

BIGGEST  
TRASH TALKER

Whenever someone steps up to bowl, they can count on you to be right there  
behind them—trash talking their shoes and hatin’ on their form. It’s okay,  

we’ll just cry ourselves to sleep tonight because of you. 

THE AWARD FOR

YOU HAVE BEEN GIVEN THIS RECOGNITION FOR  
YOUR SPIRITED FINGERS 

MOST HANDSY 

Left? Right? Left? Right? You don’t know. There are no opposite hands in your world. 
Only opportunity-hands. And you can roll with the best of them—using whichever 

hand you want cause you’re a baller.  

CRAWFORD STRATEGY /  
INTERNAL EVENT COLLATERAL

BRIEF

Crawford Strategy believes in taking their clients seriously, but not so much 
themselves. For an account team retreat, t-shirts, awards and other swag  
were developed to add some playful flair to a seemingly ordinary meeting.

ROLES          AFFILIATION

Art Direction / Design / Illustration       Crawford Strategy
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CRAWFORD STRATEGY /  NEW BUSINESS

BRIEF

Crawford Strategy was looking for a new, cleaner look that would help it establish a strong position for current and potential 
clients. These refresh efforts included assistance in updating the logo, refining the color palette, developing sales books and 
creating promotional materials. Some of the more interesting items came from new business pitches, where we were tasked 
with creating unique leave-behind pieces that would set Crawford Strategy apart for the competition.

ROLES            AFFILIATION

Design / Photoshoot Direction / Photo Post Production     Crawford Strategy
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NORTH MYRTLE BEACH CHAMBER OF COMMERCE /  
STRATEGIC MARKETING

BRIEF

North Myrtle Beach brought on my team to handle the area’s strategic marketing efforts, including 
all digital and traditional marketing campaigns. The goal was to establish North Myrtle Beach as a 
classic, family friendly coastal getaway. This included a brand strategy, brand book, photoshoots 
and digital and print campaigns for every season.   

ROLES              AFFILIATION

Art Direction / Design / Photoshoot Direction / Photo Post Production     Crawford Strategy

 INTO AN UNEXPECTED BEACH VACATION

Made up of five smaller seaside villages 

(Cherry Grove, Ocean Drive, Crescent 

Beach, Windy Hill, and Atlantic Beach) 

North Myrtle Beach has retained the  

charm of these original beach towns, yet 

still boasts unexpected experiences and 

the widest beaches along the Strand. 

A FEW “CAN’T MISS” ATTRACTIONS: 

•  Learn the state dance, “The Shag,” and 

test your dance skills at a local shag club

• Cruise the Intracoastal and watch for 

dolphins at sunset (kayaking and paddle 

boarding are also popular options) 

• Saddle up and enjoy a horseback ride  

on the beach at Inlet Point Plantation

•  Rock the night away with award-winning 

entertainment at The House of Blues and 

the Alabama Theatre

• Toast to a good time at La Belle Amie 

Vineyard or Duplin Winery, both of which 

offer tasting rooms, gift shops, and 

Southern hospitality

• Get a rush at Go Ape Zip Line on a  

ropes course that calls to your inner 

Tarzan (or Jane!)

• Explore unique local shops on Main 

Street, Ocean Drive, or shop along  

the boardwalk at Barefoot Landing 

•  Savor local seaside fare…straight from 

the docks to the dining tables

WHERE TO STAY? 

Enjoy your own “home away 

from home” in one of our 

spacious properties—perfect 

for multiple generations 

under one roof, a family 

dinner with friends, or a 

romantic couple’s getaway. 

This togetherness is a 

popular option for anyone 

looking to reconnect year 

after year, and all just steps 

from the beach. 

For accommodations 

beyond the traditional 

beach home or condo, 

North Myrtle Beach offers 

resorts, hotels, motels and 

cottages throughout this 

coastal community with a 

wide range of amenities and 

features. With more than 

15,000 unique places to 

stay, you’re sure to find the 

perfect retreat!

Welcome to North Myrtle Beach, where  
you can have it all and still get away from it all. 

To learn more, visit ExploreNorthMyrtleBeach.com, relax, and Just Coast.

North Myrtle Beach, a gem for generations along  
South Carolina’s coast, makes for the perfect beach 
getaway for those who love a classic seaside town. 

Shopping at Barefoot Landing

Wine Tasting at Duplin Winery

Kayaking the inlets and islands

Horseback Riding on the Beach

ADVERTORIALADVERTORIAL

TOMORROW: 
FISHING FROM THE PIER, KAYAKING THE INLETS 

AND ISLANDS, AND DINNER ON THE BEACH

TODAY:

ExploreNorthMyrtleBeach.com

TOMORROW: 
FISHING FROM THE PIER, KAYAKING THE INLETS 

AND ISLANDS, AND DINNER ON THE BEACH

TOMORROW: 
FISHING FROM THE PIER, KAYAKING THE INLETS 

AND ISLANDS, AND DINNER ON THE BEACH



FOR MORE,  V IS IT  MARLENASIGMAN.COM.

http://www.marlenasigman.com

